Referensi

Ajao, Q., Prio, M. H., & Sadeeq, L. (2025). Analysis of factors influencing electric vehicle
adoption in Sub-Saharan Africa using a modified UTAUT framework. Discover
Electronics, 2(1), 4. https://doi.org/10.1007/s44291-025-00043-4

Ajzen, 1. (1991). The Theory of Planned Behavior. Organizational Behavior and HUman
Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Ajzen, 1., & Fishbein, M. (1975). Belief, attitude, intention and behaviour: An introduction to
theory  and  research  (Vol.  27). Reading, MA:  Addison-Wesley.
https://www.researchgate.net/publication/233897090 Belief attitude intention and beh
aviour An_introduction_to_theory and research

Alwadain, A., Fati, S. M., Ali, K., & Ali, R. F. (2024). From theory to practice: An integrated
TTF-UTAUT study on electric vehicle adoption behavior. PLOS ONE, 19(3), €0297890.
https://doi.org/10.1371/journal.pone.0297890

Bandura, A. (2008). Social Cognitive Theory Of Mass Communication (3rd ed., Vol. 1).
Routledge.

Chang, T., & Wildt, A. R. (1994). Price, product information, and purchase intention: An
empirical study. Journal of the Academy of Marketing Science, 22(2), 16-27.
https://doi.org/10.1177/0092070394221002

Dai, R. H., Raupu, R., & Padiku, I. R. (2024). Penerapan Metode UTAUT Dalam Menganalisis
Tingkat Kepuasan Pengguna Sistem Informasi Kearsipan Dinamis Terintegrasi (Srikandi).
Digital Transformation Technology, 4(1), 87-96.
https://doi.org/10.47709/digitech.v4i1.3476

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of
information technology. MIS Quarterly, 13(3), 319-340. https://doi.org/10.2307/249008

Donan, H., Negara, E. S. N. S., Sutabri, T., & Firdaus, F. (2023). Analysis of Behavioral Use of
Academic Information Systems with the Implementation of UTAUT 2 Integration at the
Muhammadi-Palembang Institute of Health Science and Technology. Jurnal Sisfokom
(Sistem Informasi dan Komputer), 12(3), 462-470.
https://doi.org/10.32736/sisfokom.v12i3.1978

Dwivedi, Y. K., Rana, N. P., Jeyaraj, A., Clement, M., & Williams, M. D. (2019). Re-examining
the Unified Theory of Acceptance and Use of Technology (UTAUT): Towards a Revised
Theoretical ~ Model.  Information  Systems  Frontiers,  21(3), 719-734.
https://doi.org/10.1007/s10796-017-9774-y

GAIKINDO. (2025). Pengamat Otomotif: Pasar Mobil Listrik di Indonesia Berpotensi Tumbuh
— GAIKINDO. https://www.gaikindo.or.id/pengamat-otomotif-pasar-mobil-listrik-di-
indonesia-berpotensi-tumbuh/

Ghozali, 1. (2021). Aplikasi Analisis Multivariate dengan Program IBM SPSS 26 Edisi 10 (10th
ed.). Badan Penerbit Universitas Diponegoro.

Hair, J. F., Babin, B. J., Anderson, R. E., & Black, W. C. (2020). Multivariate Data Analysis, 8th
edition (8th ed.). CENGAGE INDIA.

Hasan, S. (2021). Assessment of electric vehicle repurchase intention: A survey-based study on
the Norwegian EV market. Transportation Research Interdisciplinary Perspectives,
11(1), 100439. https://doi.org/10.1016/j.trip.2021.100439

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant
validity in variance-based structural equation modeling. Journal of the Academy of
Marketing Science, 43(1), 115—135. https://doi.org/10.1007/s11747-014-0403-8

Hoang, T. T., Pham, T. H., & Vu, T. M. H. (2022). Examining customer purchase decision
towards battery electric vehicles in Vietnam market: A combination of self-interested and

1



pro-environmental approach. Cogent Business & Management,
https://doi.org/10.1080/23311975.2022.2141671

9(1), 2141671.
Huang, X., & Ge, J. (2019). Electric vehicle development in Beijing: An analysis of consumer
purchase intention. Journal

of Cleaner  Production,
https://doi.org/10.1016/j.jclepro.2019.01.231

216(33), 361-372.
IEA. (2024). Global EV Outlook 2024, Paris: IEA — International Energy Agency. IEA.

https://www.iea.org/reports/global-ev-outlook-2024/outlook-for-battery-and-energy-
demand

Ismagilova, E., Slade, E. L., Rana, N. P., & Dwivedi, Y. K. (2020). The Effect of Electronic Word

of Mouth Communications on Intention to Buy: A Meta-Analysis. Information Systems
Frontiers, 22(5), 1203—1226. https://doi.org/10.1007/s10796-019-09924-y

Kementerian ESDM. (2024). Laporan Kinerja Kementerian Energi dan Sumber Daya Mineral
Republik Indonesia (pp. 1-315).

Kementerian ESDM.
https://gatrik.esdm.go.id/assets/uploads/download index/files/14b6b-20250228-final-
laporan-kinerja-tahun-2024-final-ttd.pdf

Kementerian Keuangan. (2023). Dorong Pemanfaatan KBLBB, Pemerintah Luncurkan Program
Insentif Fiskal. https://www.kemenkeu.go.id/informasi-publik/publikasi/berita-
utama/Dorong-Pemanfaatan-KBLBB

Li, W., Wang, M., Cheng, X., & Long, R. (2023). The impact of interaction on the adoption of

electric vehicles: Mediating role of experience value. Frontiers in Psychology, 14,
1129752. https://doi.org/10.3389/fpsyg.2023.1129752

Odelia, F., & Sembiring, S. (2024). Analisis Kepuasan Pengguna Aplikasi Spotify Dengan
Menggunakan Metode UTAUT. 2(2). https://doi.org/10.62281/v2i2.201
Ong, A. K. S., German, J. D., Redi, A. A. N. P., Cordova, L. N. Z., Longanilla, F. A. B., Caprecho,

N. L., & Javier, R. A. V. (2023). Antecedents of Behavioral Intentions for Purchasing

Hybrid Cars Using Sustainability Theory of Planned Behavior Integrated with UTAUT?2.
Sustainability, 15(9), 7657. https://doi.org/10.3390/su15097657

Peraturan Gubernur Bali Nomor 48 Tahun 2019 Tentang Penggunaan Kendaraan Bermotor
Listrik Berbasis Baterai, Pub. L. No. Nomor 48 Tahun 2019, 1 (2019).

Peraturan Presiden Nomor 79 Tahun 2023 Tentang Perubahan Atas Peraturan Presiden Nomor 55

Tahun 2019 Tentang Percepatan Program Kendaraan Bermotor Listrik Berbasis Baterai
(Battery Electric Vehicle) Untuk Transportasi Listrik, Pub. L. No. Nomor 79 Tahun 2023,
1 (2023).

Pradhan, S., & Piriyapada, S. (2025). Applying the Unified Theory of Acceptance and Use of
Technology to Analyze the Adoption of Battery Electric Vehicles in Nepal. Human
Behavior

Development and Society, 26(2), 258-273.
https://doi.org/10.62370/hbds.v26i2.279695
PwC Indonesia. (2025). Pasar kendaraan bertenaga listrik di Indonesia menunjukkan
pertumbuhan kuat meski hadapi tantangan industri. PwC.
https://www.pwc.com/id/en/media-centre/press-release/2025/indonesian/pasar-
kendaraan-listrik-di-indonesia-menunjukkan-pertumbuhan-kuat-meski-hadapi-
tantangan-industri.html

Rahmiati, & Susanto, P. (2021). Use Behavior of E-Money: Empirical Analysis Using The
UTAUT Model: Sixth Padang International Conference On Economics Education,

Economics, Business and Management, Accounting and Entrepreneurship (PICEEBA
2020). https://doi.org/10.2991/aebmr.k.210616.061

Electric Car.

Selvi, M. S., & Onem, S. (2025). Impact of Variables in the UTAUT 2 Model on the Intention to
Use a Fully
https://doi.org/10.3390/sul7073214

Sustainability,

17(3214),  1-24.



Souma, M. L., Hakim, I. P., Rizki, R. N, Fitriani, N. L., & Mushawir, M. (2025). Dampak Electric
Vehicle Terhadap Lingkungan Dan Ekonomi Berkelanjutan. Jurnal Ekonomi Bisnis dan
Kewirausahaan, 2(4), 12—18. https://doi.org/10.69714/03cm9274

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (25th ed.). ALFABETA.

United Nations. (2024). The Sustainable Development Goals Report 2024 (pp. 1-51). United
Nations Statistics Division Development Data and Outreach Branch.

Venkatesh, Morris, Davis, & Davis. (2003). User Acceptance of Information Technology: Toward
a Unified View. MIS Quarterly, 27(3), 425. https://doi.org/10.2307/30036540

Wu, M.-Y., Yu, P.-Y., & Weng, Y.-C. (2012). 4 Study on User Behavior for I Pass by UTAUT:
Using Taiwan’s MRT as an Example. 17(1), 91-110.
https://doi.org/10.6126/APMR.2012.17.1.06

Zhao, X., Lynch, J. G., & Chen, Q. (2010). Reconsidering Baron and Kenny: Myths and truths
about mediation analysis. Journal of Consumer Research, 37(2), 197-206.
https://doi.org/10.1086/651257

Zheng, X., Huang, J., Wang, M., & Li, W. (2025). The Impact of the Expected Utility and
Experienced Utility Gap on Electric Vehicle Repurchase Intention in Jiangsu, China.
World Electric Vehicle Journal, 16(9), 517. https://doi.org/10.3390/wevj16090517



